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Awareness campaigns in Australia include the wide range of measures designed to inform and communicate
with people on different social, health, environmental and protection issues. Such campaigns are very often
conducted by the government departments, non-profit organizations, business groups and the communities

to sell the change of conduct towards better social practices and to assist in resolution of the significant
social issues in this country. Health merchandise programs involve problems concerning intellectual health
focus, smoking cessation and healthy living. Road protection campaigns pay attention to safe driving conduct,
seatbelt wearing and injury prevention. Environmental projects involve climate trade, pollutants and preserva-
tion to encourage sustainable practices. Social awareness campaigns involve issues including family violence,
homelessness, discrimination and mental health stereotypes to promote more social awareness and kindness.
Public health campaigns involve immunization, infections and mental health. Safety campaigns for work,
school and wear environments address issues like fire prevention, water safety and emergency preparedness.
Add to this educational campaigns involving financial literacy, cyberbullying and critical thinking All of this
assisting the people and improving the welfare of society and see real social change be sparked throughout
Australia.

“Do you know what you’re vaping?” This is

RN the core of the campaign on the awareness
‘@Heaﬂh of vaping, to make people think about what
N constitutes their vapes and what’s really in
them. This poster is made to spread aware-
ness among all about knowing the compo-
nents and probable side effects of the vape,
by which they can make more informed
choices about their habit of vaping.

¥ WHAT
“  YOU'RE
VAPING?

This is corona virus awareness slogan for
emphasizing on social responsibility as
well as personal health. The community
should reduce the risk of transmitting the
COVID-19 and maintain the public health
by taking the preventive actions such as
vaccination, wear a face mask and sani-
tize hands.

Coronavirus
(covip-18}

HELP

STOP.
SPREAD

AND STAY HEALTHY
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This Coke can is so full of sugar it spills out the top. It’s a great way to emphasise an invisible element, the vast
amount of sugar in high sugar drinks.The campaign aims to alert people to the fact that lethal amounts of sugar are
being consumed and show that they can be altered and replaced with other drinks that can introduce a beneficial
health factor.
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The image conveys a striking warning about the hazards of driving while distracted. The man in the vehicle is seen
using his phone whilst having a paper bag on his head, symbolizing the concept of driving blindly or without paying
attention to the surrounding road. The wording “Don’t drive blind” emphasizes the need to remain focused when
driving. Furthermore, the picture of a phone with eyes effectively incorporated into the text highlights the significance
of phones for creating distractions while driving. The photo clearly illustrates the dangers of inattentive driving and

encourages people to prioritize road safety. .
This photograph successfully conveys a safe-

ty message about tram safety. The woman
is pictured standing behind the yellow line
on a tram platform, following safety proce-
dures. The image’s bold yellow lines empha-
size the necessity of a sufficient distance
away from tracks, forming an outline that
repeats the message to “stand back” for
protection.

The tagline “stand back, look up, stay rail
safe” promotes the safety message by urg-
ing passengers to be mindful of the environ-
ment and prioritize safety when using the
tram system. The choice of black and white
photography, with careful highlighting of the
bright yellow lines, emphasizes the safety
features in the shot, increasing the effect













Tynography, and Finalising

For the final step of my design, | included the
main element of the poster which is the text that
people will be reading. “Reflect on your Next
Step” for this | tried numerous fonts and ended
up with “Bauhaus 93”, which I think worked well
with the other components in the poster. For the
colour |1 wanted to stick with the warm tone of
the previous elements so i went with an orange/
brown colour. To make the text less bland 1 decid-

Designing a railways safety awareness poster was an
exciting yet delicate process because the final output
needed to balance between aesthetics and functional-
ity for a wide audience. In embarking on the journey, |
picked a warm peachy yellow background that steered
off very bright colors yet maintained a welcoming and
warm tone. This calm and alert but eased color will
engage the eyes and not strain them at the same time.
Picked the background. Then, | created a protagonist,
a blank yellow-colored figure, to achieve minimalism in
design. | made the character blank for the main reason

ﬁ that the design is easy to recognize and associate for

both adults and children. Tram reflection was added in
the next step. The template was designed, outlined, and
then filled with color in lllustrator to achieve simplicity:
concentrating on primary shapes while excluding too
many details. | made the approach to keep the clean
look of the poster and at the same time make sure that
the tram is recognizable. The next was the creation of
a puddle, I chose light blue and reduced the opacity.
Flipping the tram and adding a couple of small puddles
and ripple lines gave more authenticity and dynamics to
the scene. I felt the design in reality was good enough
to call it over. The last, which was probably the most
important addition to the poster, was adding typogra-
phy. It directly translated the core message, “Reflect on
your Next Step.” | tried to find a few more variations,
but “Bauhaus 93” simply suited the whole design and
look of the poster perfectly. The orange/brown color of
the text fitted well with the warm color palette, ensuring
-"-C Transport = harmony in everything. The word “Reflection” is arced
Canberra | - cuaem ereosrensnns over the character’s head, giving an exciting twist that
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Third Design

In my last design | wanted it to reflect my text from my poster, "Next Step", quite well. So | once again used my
character from my poster and two other tram designs but focused only on his fit about to take a step into the
puddle of water, with the main focus being the tram going full speed towards him. This last design creates an
almost comic book style, as there is a continuous story as the viewer looks through each design across the

Template is 10% of finished size

My goals while designing these three tram posters were to capture the spirit of the original poster and keep
the message simple and readable for passers-by. My first design, intended to surround the word "reflect"
took some elements from the poster, mainly the puddle and its reflection, and | made that the focus for the
front and center. Taking the main character and putting them on the side, looking into the puddle, | made
it so there was a subtle narrative, although not too overstuffed. My second design, intended to surround
the phrase "on your" had to be delivered with the same level of simplicity. Not to overstuff with text, the de-
sign was decided to be parallel to the previous by utilizing the same character and colors. The text is placed
around the character in such a way that it does not interfere with the theme but still keeps the central point
understandable. While starting the design around the last phrase, "Next Step" the idea was to imagine an
element of something moving forward, creating tension in the expectation. Taking elements of something
moving forward from the previous posters, such as the character and the tram motif, | set up a dynamic
scene where the character was about to make a step into a puddle, thus adding a moment of decision. As the
tram is moving towards the individual, it adds tension and drama, now looking more like a visual narrative in
a comic book strip. At all development stages, | paid attention to coherence and legibility. Every other design
should have a proper message for the viewer to perceive easily. Keeping the same color palette and charac-
ter, 1 underlined the coherence of the designs, letting each of them be it’s own section.



