To the town
A short informative video about Bungendore.
Film Production




























Identification of Need/Problem & Opportunity
The aim of this Design Project is to showcase the local community both creatively and informatively in the form of digital media/video. Through a device, the product can be clicked on and watched, and the viewer will gain an understanding of the local community or will watch it for entertainment. The aesthetics will be based on the local environment and showcase its colours. The budget will be $300 and will be completed by September 2021.
[bookmark: _Toc78528674]Problem & Opportunity
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Description automatically generated]Businesses in small towns do not get the same opportunities to advertise in their local area and beyond. It is too expensive to advertise on television and other mediums that involve digital technology. This provides the opportunity to both promote the businesses and landscapes and create educational material as well. Both visitors and residents will be interested in this as they are unaware of the local appeal. By researching, interviewing and documenting, I believe there is an opportunity to create a video that showcases the Bungendore and the surrounding region.

Problem:
Small towns do not have access/funds for digital advertising, and visitors want information.
Opportunity:
A video that advertises the local environment and business.
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Description automatically generated]
From the constructed problem and opportunity, I was able to research statistics to find the need in the market. I used the statistics to justify my reasoning and make further decisions on the project. By using different perspectives, I was able to see that this need can be applied both in a niche market and globally, yet there is no competition in a small town, hence the decision to base it in a small town/rural area.





	Personal
	Time & Management
	Skill

	Drivers Licence



Budget 






	I am unable to drive myself to and from places yet.

I am not wealthy, and although I care deeply for this project, I am not willing to spend too much on this project.
	Work


Other subjects 




Family holidays/family time
	Weekends (4 to 8-hour shifts)

Other subjects require assessments and homework to be completed.

My family regularly travels during the holidays.

	Animation techniques and/or programs
	I do not know how to animate in a video.

	I will get my licence in the Christmas Holidays. I will limit myself to $300 for this project.
	I will manage these constraints by using to-do lists and a calendar in my phone. I will ask to not go on extended holidays but will still enjoy some time with my family.
	I will use my time wisely to learn these new skills in order to use them in my project. I will ask experts in the field.


[bookmark: _Toc78528679]Constraints
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[bookmark: _Toc78528683]Action Plan
Areas of Investigation
Impact on the Individual, Society and the Environment
Research Target Market
Identification of need.




Experimentation
Organise Cast, Crew and Locations.
Final Design Drawings
Find Locations and Experimentation




Evaluation on Criteria for Success
Analysis of Factors

Edit
Film


[bookmark: _Toc78528685]Target Market Research
[bookmark: _Toc78528686]Selected Market
The selected market is the local community of Bungendore and the Surrounding Regions. Nearby, Canberra is becoming more interested in Bungendore. The Canberra market will be targeted in the consumerism side of the product: Bungendore’s community is the need and target market, and Canberra is just the target market. The businesses of Bungendore would like my product because it is an incredibly cheap advertising medium. After the drought, bushfires, and COVID-19, this small town needs to get back up on its feet. Bungendore residents and Canberrans would love this product because they are able to understand what is in and around Bungendore and are not left in the dark when they visit. By watching my videos, they are able to grasp the best features of this region.
[bookmark: _Toc78528687]The Key Factors
The key factors that define this market are the younger demographic, the lack digital media showcasing this region, the love for movies and the amount of people working in Bungendore. These are the driving features that make this market, over another, need my product. Having a younger demographic means there is more of an appeal for social media and television. Therefore, the product will be in this category (digital media). With 80% of the survey partakers being under 35, there is a large market in this region. This is the main reason I have chosen this market to base my product. My target market is based in the Bungendore region because there is a lack of digital media advertising. More than half of the population expressed that there wasn’t enough representation for themselves and their community. 83% of responders said they haven’t seen an increase in movies locally, providing a market for my product. Therefore, I have chosen this region because there isn’t any competition, and they wish there to be this option. In Bungendore and Canberra, there is a significant love for watching and creating movies. On the scale of 1-10 (with 10 being ‘I absolutely love movies’), 96% of people chose 7 or higher. This confirms my determination to make a movie/digital media in the region. Through the survey, it came to my attention that the majority of people in the region do not work in Bungendore. This is a huge opportunity, because I am able to base my target market on those who do not know about Bungendore and its businesses. Over 90% of people who completed the survey did not work in Bungendore. With this outstanding information, it confirms my justification of the target market being in both Bungendore and Canberra.
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THE UNIVERSITY OF

UNIVERSITY VENUES FILMING APPLICATION

‘The University of Sycney welcomes fiming and stil photography on University grounds from comparies and individuals who
SUpply the necessary information. This applicalion must be lodged with the Universily Venues al leas! two weeks prior to
the  proposed date of activit. The completed form should be submitted o University Venues via email to
university venues@sydney.edu.a

The of an s not to be as of a request to film. All applications are
subject to review, and all approvals will be notified In writing. Until such time as the University receives the specified
location fee in full, any application will be regarded as a tentative submission.

Please nole: The Universily Carilion plays weekly between the below times and can be heard throughou the Quadrangle
Building: Tuesdays 1pm-1:45pm (except during exams) and Sundays pm-2:45pm

With this application, it s essential that you provide the following documentation:

Site Map to show the intended venue space/s
Soript

Publc Liabilty Insurances

Details of vehicles or equipment to be brought ansite (vehicle registration lists and parking plans)

1f an unmanned aerial vehicle UAVIRPAIDrone s intended to be used for the fiming the following documents are required
in line with Civil Aviation Safety Authority (CASA) regulations:

« Copy of the RPA CASA (Civl Aviation Security Authorty) License to operate the drone

= Copy of the RPA CASA (Civil Aviaion Security Authority) Controllers Certificate

« Copy of the relevant approval from CASA where applicable (flying on Camperdown/Darington/Camden
campus requires permission to operate within 3 nm of a conirolled aerodrome. Relevant copy of the cerlificate
of cumency of Pubic Liabilty Insurance

+ The intended fight path

Please note: Use of UAV or drones on University grounds by unlicensed personys s strictly prohibitet

FEE RATES
Location Fees for non-specific locations

1
USYD student orstaff | External Student Discounted Rate Commercial film shoot/
project Project photography
(class
$440 per hour
NA $88 per hour 5220 per hour Unto chours
$3,000.00 ful da

Note: Lacations that are bookable spaces with University Venues will have their own charges. Please enquire with Uriversity
Venues regarding these prices. Additional charges may b incurred for power, overtime, security or cleaning etc.

FILMING DETAILS

Production Title Mayor  Desien  Project 649 )

Type of Production (65, D’WM Shodk  Filma

dmmmw:ﬁu" 7 Infrrukve  Spectal Fedtves
FR——— ContactName | Spdoire Osael
Work Contact MoblleComact | 1121 070 65 ]

Contact Email Sabine . eserel @u{umﬂm ASW Gov. au
Bllling Address Rl Bbmavo M, Pugeulre 162 .

Clo Spas, \mmm;y s Contalraos Saces T sy of Bty
THa {283 © sl i i i o0
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image6.jpg
Please outline the filming to be conducted at each location:
Include details of any major action within scenes or equipment utilised.

~lony shet o chuade waldiy fowads MoST
- close VFQ o«f C/(JM(J(/ at luse Pf MEST

Please advise of the purpose of the shoot and the manner in which the film/images wili be used post production:
The P post of Me wvheol s o o

~complefe. Design + Technalegy Mo Design Pgect

- adverhse /;Ze locd  abrahors o Bugendere, Gadoerrn al Srevnds
- iy be shwewn af a HL Slwwcase i~ Sydrey.

Please describe who the target audience is:

AL AGES  Frorn BUNGENDORE , SURROUNDS

Provide details of countries/broadcasters/TV networks/publications where the material will be shown.
Provide approximate transmission or print date:

poss;blj: To be ampleied by 16" Ay 2021.
- Instegr Dbl cafon Aute 16" Lec’ 2021
- Foe boolc

- Cilm Freew

-WIR NEWS o o e

Will The University of Sydney, brands, venues or location be mentioned/credited at all in your production? If so,
ease advise the purpose:

LocaHon : Melerglo  Obsenedion %/d’i«eﬁis Telescope
Durpox - TJo d%m/{ ftw_ wewes on fhe  loaul abuNons .

will the filming be including the use of a UAV/RPA/Drone for either commercial or private use? Yes[] NoE

If yes, please complete the checklist below to ensure all documentation is included.
This is a mandatory section that needs to be completed if using UAV/RPA or drones.

Copy of the RPA CASA (Civil Aviation Security Authority) License to operate the drone

Copy of the RPA CASA (Civil Aviation Security Authority) Cantrallers Certificate

Copy of the relevant approval from CASA where applicable (flying on Camperdown/Darlington/Camden campus
requires permission to operate within 3 nm of a controlled aerodrome)

Relevant copy of the certificate of currency of Public Liability Insurance

The intended flight path

00 ooo

Ensure that you have read and understood the regulations provided by CASA before submitting this application:

ntlgs://m.ggAggv.gmgirggﬁ/lgnging;nggg[ﬂyin_q-gronesiu_slrglig

Note: Use of UAV or drones on University grounds by unlicensed person/s is strictly prohibited.

Client Spaces, University Venues — Cemal Operations Services — The University of Sydney

T+61 (02) 9351 2000  E university.venues@sydney.edu.au
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