
BRIEF  
CLIENT 
Yohji Mcleod, the owner of ‘フレーバー’ (Furēbā), a Japanese fusion café, is proposing to set up a pop up that jumps around spontaneously around Melbourne’s CBD in 
order to further promote the popular food and coffee joint. Born in Kyoto, Japan in 1984 and immediately moving to Melbourne, Yohji is inspired by Melbourne’s café culture 
and seeks to enlighten avid coffee drinkers and brunch enjoyers alike via his modern twists on coffee and breakfast items. ‘フレーバー’ (Furēbā) opposes the norm of 
Melbourne cafés through its typically brighter interior and unique menu. The café is well known for its ambient jazz and lo-fi music which accompanies their popular ‘create 
your own omurice’ and their stand-out ‘breakfast okonomiyaki’, as well as other unique brunch and tapas options. Mcleod seeks to update his brand identification as well as 
to open a new experience to customers through a pop-up stall. フレーバー’ (Furēbā) can be translated to ‘flavour’ which is what Yohji wants to convey to his customers 
through his menu. 

TARGET AUDIENCE 
‘フレーバー’ (Furēbā) is a non-gender specific brunch joint, targeting both male and female customers between the ages of 18-60, based off of recent studies on regular 
and avid coffee drinkers, however, the cafe still hopes that the pop-up will attract customers of widely varying ages and socio-economic status. The café will particularly hope 
to allure customers with a knack for trying new or different kinds of breakfast foods or customers who purely enjoy Japanese/Japanese-fusion cuisine. Target audience is to 
be of all peoples from suburbs around Melbourne who want to explore the joint.   

 

 

 
 
VISUAL COMMUNICATION PRESENTATION 

ONE: COMMUNICATION  
 
Communication Need 
New brand identification in the format of a new logo, in addition to labelling 
and printing of text on purchasable products.  
 
Purpose 
The primary purpose of the updated logo is for easier recognition of the 
brand and to distinctly identify the brand on products and cards. The colour, 
scale, texture and form must be considered in the visual methods in order 
for the overall design to be clear in the possible final presentation.  
 
Context 
The logo design is seen in multiple forms within communication design. It 
may be mainly seen on business cards, take-away packaging, and the 
products sold in the store, such as t-shirts, mugs, plate ware, etc. However, 
it will also be seen in advertising material, such as billboards, posters. These 
formats will be seen around Melbourne and within the pop up itself.  
 
Constraints and Expectations 
The logo must include the name of the café and must include similar 
aesthetic qualities to the interior/exterior of the design. Colour scheme and 
form that is required must reflect the calm and ambient environment of the 
café. The logo must not be overly intricate, and any variations must strictly 
adhere to a set colour palette.  
 
Possible Presentation Formats 
Logo will be displayed in grey scale and colour to demonstrate the flexibility 
of usage. Miniature model of the overall structure may have the logo 
somewhere on the exterior. Examples of products that have the label may 
be produced in the final presentation.  
 

 
 

VISUAL COMMUNICATION PRESENTATION 

TWO: ENVIRONMENTAL 
 
Communication need 
Exterior and Interior of the pop-up installation that maintains the same 
atmosphere and aesthetic of the original joint. Design task will include a floor 
plan which consists of a kitchen, bathroom, small dining space, and storage, a 
2-point perspective drawing to depict the overall exterior, a set of elevations 
to depict the exterior to scale, and finally a cross-section planometric to 
display how a section of the interior will look like.  
 
Purpose 
Purpose of interior design is to depict the layout of seating area and kitchen 
whilst maintaining the same aesthetically beautiful environment and 
ambience of the original brunch joint. Another purpose of the visual methods 
is to depict the scale, colour, texture and form of the overall design. 
 
Context 
The pop up must be able to be set up and packed up with relative ease. The 
pop up should be able to be set up anywhere with ease but it’s main locations 
will be in open spaces that its license permits, therefore, it should be able to 
be located easily and the building may be photogenic.  
 
Constraints and Expectations 
Adequate and clear technical methods are to be demonstrated. Floor plan 
must include kitchen, bathroom, dining, and storage. A 2-point perspective 
drawing is relevant to depict how the exterior of the pop-up will look like 
aesthetically, as well as a cross-section planometric to depict the overall 
interior. Elevations are required to depict the exterior to scale. The drawing 
methods that are to be presented must be as distinguishable to the brand. 
Pop up design should be able to be pop up with ease to ensure minimal 
logistical difficulty.  
 
Possible Presentation Formats 
Possible methods to be used include: Floor plan, Planometric of interior, 2-
point perspective of exterior and Elevations. Possible miniature model, 
however, a constraint of the miniature model is to only show the materials 
and not be too overly detailed.  
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