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Election campaigns
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The importance of visibility

“You have to be visible. If not, the 
voters will not know that you are 
there”.

Interview with Norwegian local politician, quoted in 

Skogerbø, 2011.

Although politicians have a wide 
range of means to communicate with 

the public, appearing in the mass 
media still provides the best way for 

a politician to reach a large and 
diverse audience at once. 

(Vos, Debby and Van Aelst, Peter, 2018: Does the 
Political System Determine Media Visibility of 

Politicians? A Comparative Analysis of Political 
Functions in the News in Sixteen Countries, Political 

Communication Volume 35, 2018 - Issue 3).

https://www.tandfonline.com/toc/upcp20/current
https://www.tandfonline.com/toc/upcp20/35/3


Researching Sami election campaigns 

• How do concepts and methods 
used in election campaign 
studies comply with studying the 
Sami campaigning?
• How are Sami election 

campaigns different from the 
national parliamentarian 
campaigns?
• What implications do the 

insights from the Sami election 
campaigns have? 



‘One people – four countries
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Figure 1. Map of Sápmi (dark area), traditional homelands of the Indigenous Sámi people. Sápmi is from west to east spanning Norway, 
Sweden, Finland and Russia. This file is licensed under the Creative Commons Attribution-Share Alike 3.0 Unported license.  CC BY-SA 
3.0, https://commons.wikimedia.org/w/index.php?curid=53461
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- four
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systems

https://en.wikipedia.org/wiki/en:Creative_Commons
https://creativecommons.org/licenses/by-sa/3.0/deed.en


Indigenous political representation in Norway

• Norway: colonized for centuries by Denmark and Sweden and colonizing the traditional 
lands of the Indigenous – the Sámi - populations. 

• Norwegian nation- and state-building took place 1814-1930s, strong assimilationist 
policies.
• Sámi political mobilization and representation: 
• 1903: The first Sámi MP was elected for the Labour Party. 
• 1917: First Sámi convention/congress, led by the legendary political activist and 

midwife Elsa Laula Renberg. 
• 1970s-early 1980s: Conflict over the damming of the Alta/Kautokeino to build a 

hydro-electric power station in Finnmark.
• 1988: Amendment of Norwegian Constitution  to include the recognition of the Sámi 

as a separate people.
• 1989: First election to the Sámediggi (Sámi parliament) in Norway, providing a 

structure of representation and an official voice with Norwegian government. 
• 2009: First election study, reported in Josefsen et al. 2011.
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Researching Sami Elections and Politics 2009-
2017 



Political journalism, information sources and 
campaigning
Norway
• Sami news media are the main arenas 

for the Samediggi election campaign, 
but mainly the northern 
constituencies.
• The main campaign events and the 

top politicians are located in the 
northern constituencies
• Norwegian regional and local media in 

the north have day-to-day coverage.
• Nationwide media have no regular 

coverage.
• Voters rely on family & friends, party 

programmes, the Sami media, local 
media,  and online and social media.

Sweden
• The Sami public broadcaster covers 

the election, not quite as extensively 
as on the Norwegian side.
• Some coverage in local newspapers in 

the north, more in a Sami monthly 
magazine.
• Campaign events are located in the 

north.
• No regular coverage in nationwide 

media.
• Voters rely on family & friends, party 

programmes and the Sami public 
broadcaster



Sverige Norge

Samefolket 39 (N=2071)

Regionale og lokale aviser 32 (N=2246) 39 (N=1238)

Nuorat 21 (N=1667)

Riksdekkende aviser 20 (N=2159) 19 (N=1229)

Ságat 32 (N=1175)

Ávvir 19 (N=1127)

SVT Sápmi 52 (N=2107)

SR Sameradion 45 (N=2022)

Sametingsvalet.se 44 (N=2001)

Andre tv og radiosendinger 31 (N=2070) 22 (N=1201)

NRK Sápmis tv-sendinger 51 (N=1246)

NRK Sápmis internettside 35 (N=1160)

NRK Sápmis radiosendinger 30 (N=1199)

Diskusjoner med venner og familie 68 (N=2370) 54 (N=1258)

Partiinformasjon og partiprogrammer 64 (N=2259) 51 (N=1254)

Andre internettkanaler ** 24 (N=1906) 36 (N=1189)

Direkte kontakt med kandidater til Sametinget 40 (N=2034) 34 (N=1218)

Valgdebatter 49 (N=2109) ***

Important information sources. Percent. 2013. 



South Norway – campaigning without media 

• Most populous area in the 
country, no Sami traditional lands
• Votes for the Sami electoral roll 

are registered in the +100 
municipalities
• No municipality has a Sami 

presence that generate routine 
media coverage in local, regional 
or nationwide news media.



I
• There is a Sami public space in 

which elections and election
campaigns are visible in north
Norway, less so in Sweden

• Sami elections and campaigns
are (almost) invisible in the
south – where the number of
Sami voters increase



2017: Interviews and media analyses 

• What resources exist for 
campaigning and how were they 
allocated?

• How did the parties plan the 
election campaigns?

• How did the top candidate 
campaign?



Structural and contextual factors

• Size of the constituency

• Scarcity of resources and candidates

• Voters concentration to the capital, 
Oslo, scattered outside

• In the media shadow: 
• of Sami media
• of Norwegian media 

- We did not have any funding for 
travelling 

- We had some funding and we used 
it for mailing the party programme

- So few voters live outside Oslo, we
did not do any campaigning 

outside the capital

- We know people



The parties’ campaigning strategies
• All parties had a party programme or 

Sami political programme, and most 
parties mailed them to all voters.

• All parties were represented at the
main campaign event in Oslo.
• One party had a social media strategy; 

most party had an Fb page.

• One party had a formulated strategy
for media presence.

• No party had a party outlet.
• One party had a campaign event

outside Oslo – in Bergen
• No party group had a party 

secretariat; spin doctors or 
consultants



Candidates’ campaigning activities

• All top list candidates were
interviewed by NRK Sápmi in Sami 
or Norwegian at least once.
• Scarce or no other journalistic

attention.
• Most candidates had a Facebook

account, mostly private. 
• Few had Twitter accounts, rarely

used.
• None had any form of assistance or 

support except for the party group



Methods work, hypotheses do not
Methods
• Surveys 
• interviews
• media analyses
• Social media analyses

- Work with adaptation

Findings
• Election campaigns in the south are

not mediatised – there is hardly any
political journalism
• They are less about visibility, more 

about trust?
• Parties and candidates did not 

replace lacking news media presence
with social media presence
• Politicians and parties know their

voters; - and the journalists



Sami elections vs national elections
• Large variations in visibility and 

journalistic attention
• Sami and local media of little

importance in the south, 
important in the north. 
Nationwide media unimportant.

• Social media of less importance
for Sami parties and politicians, 
more important for Sami voters.
• Social media strategy successful

when applied. 



Conclusions • Sami election campaigns are
similar – and different

• Should be included in routine
political communication
research

• Hypotheses need to be refined
and adapted according to the
growing body of knowledge.


