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Content is King



Dual-Product Marketplace

1. Content used to attract audience attention

2. Audience attention sold to Advertisers



News
The King of Content

Sunday 15th June 2008

Program
Viewers 
(millions)

1 Seven News Seven 1.878
2 60 Minutes Nine 1.635
3 Domestic Blitz Nine 1.515
4 CSI: Crime Scene Investigation Nine 1.459
5 Battle of the Choirs Seven 1.445
6 National Nine News Nine 1.435
7 Grey’s Anatomy Seven 1.281
8 ABC News ABC 1.267
9 Wild China ABC 1.260
10 Gladiators Seven 1.254

Source: OzTAM Total People (Syd, Mel, Bris, Adel, Perth)

2006 AVERAGE  READERSHIP OF NATIONAL DAILIES (M-F) ‘000s
Herald Sun 1,484
Daily Telegraph 1,183
Sydney Morning Herald 876
The Age 724
Courier-Mail 596
West Australian 584
Adelaide Advertiser 564
The Australian 416
Financial Review 268
Mercury (Tas) 131
Canberra Times 122
Total 6,948
Source: Roy Morgan Single Source data July 2005 - June 2006



Traditional Advertising Model



Maximise Advertising Revenues

u Fairfax Media FY 2007 Ad Revenue- $1,064.7 million

u West Australian FY 2007 Ad Revenue - $332.2 million

Source: Fairfax Media 2007 FY Annual Report; West Australian Newspapers Holdings Limited 2007 FY Annual Report



Media Consumption
2006 vs. 2016

2006: 90.7%
2016: 84.7%

2006: 82.5%
2016: 50.4%

2006: 80.7%
2016: 92.1%

2006: 65.4%
2016: 62.7%

Source: Roy Morgan Single Source Data July 2005-June 2006; Apr 2015-Mar 2016



Declining TV News Audiences
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Television News

Sunday 15th June 2008

Program
Viewers 
(millions)

1 Seven News Seven 1.878
2 60 Minutes Nine 1.635
3 Domestic Blitz Nine 1.515
4 CSI: Crime Scene Investigation Nine 1.459
5 Battle of the Choirs Seven 1.445
6 National Nine News Nine 1.435
7 Grey’s Anatomy Seven 1.281
8 ABC News ABC 1.267
9 Wild China ABC 1.260
10 Gladiators Seven 1.254

Source: OzTAM Total People (Syd, Mel, Bris, Adel, Perth)

Sunday 17th June 2018

Program
Viewers 
(000's)

1 SEVEN NEWS – SUN 1,248
2 NINE NEWS SUNDAY 1,108
3 THE VOICE GRAND FINAL 987
4 THE VOICE GRAND FINAL – WINNER ANN. 968
5 HOUSE RULES – SUN 910
6 MASTERCHEF AUSTRALIA SUN 813
7 ABC NEWS SUNDAY 708
8 SUNDAY NIGHT 614
9 MYSTERY ROAD 604
10 60 MINUTES 524

Source: OzTAM Total People (Syd, Mel, Bris, Adel, Perth)
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Declining Advertising Revenue

u Fairfax Media FY 2007 Ad Revenue- $1,064.7 million

u Fairfax Media FY 2017 Ad Revenue- $526.5 million

u Decline of 51%

u West Australian FY 2007 Ad Revenue - $332.2 million

u West Australian FY 2017 Ad Revenue - $127.8 million

u Decline of 62%

Source: Fairfax Media 2007 FY Annual Report; Fairfax Media 2017 FY Annual Report; West Australian Newspapers Holdings Limited 2007 FY Annual Report; Seven West 
Media 2017 FY Annual Report



Shifting Media Spend Allocations



Competition





New Online Advertising Model



Data is King

u Knowing who and 
where the audience 
are more important 
than the content used 
to attract their 
attention



Who is paying?

Source: Digital News Report: Australia 2018



Source: Daily Mail Australia 
15th July 2018
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