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Project Workshop on the State of the News Media in Selected Australian Regions: 

Information Sources in the City of Casey, Victoria  
 

EXECUTIVE SUMMARY  

This document outlines the local news media sources available to citizens within the Victorian municipality of 

the City of Casey (Casey). Casey was proclaimed in 1994 as part of the Kennett Government reforms, and is an 

amalgamation of two previous local governments (the City of Berwick and the City of Cranbourne). It spans 

approximately 410 square kilometres and is a geographically diverse area, covering highly populated urban 

centres, the foothills of the Dandenong mountain range, commercial and industrial estates, rural farming 

communities and coastal fishing villages. With a population of over 260,000, it is Australia’s seventh largest 

local government. Casey has undergone rapid growth and development in recent years, with its young 

population (86.8 percent are under 60 years of age) increasing by 43.5 percent over the past decade. 

Casey’s local newspapers are well established, with some having commenced operations during the late 19th 

and early 20th centuries. Three companies distribute seven weekly newspapers throughout the municipality, 

six of these are provided free of cost. Fairfax and the Leader Newspaper Group now own two of the 

companies, with the third remaining independently owned by the descendants of its founders. The original 

divisions between the previous local government areas continue to influence newspaper distribution, with 

each company producing ‘Berwick’ and ‘Cranbourne’ editions to suit the northern and southern areas of the 

municipality, respectively. The combined circulation figure of the seven local newspapers is over 250,000. In 

addition, the local government distributes a community newsletter on a quarterly basis to Casey’s 80,500 

households.  

Based on 2006 census data, Casey households are above the Australian average in terms of the number of 

connections to the Internet and those with broadband access. There are, however, Internet black spots within 

the municipality. In the rural areas of Casey, limited infrastructure availability has meant that dial up 

connections are above the Australian average. Similarly, there are an insufficient number of exchanges in 

urban areas to keep up with the increasing demand caused by Casey’s rapid population growth. Infrastructure 

developments under the National Broadband Network (NBN) should help remedy this situation, although it is 

likely that small black spots will remain. For example, fixed wireless facilities are currently available in some 

rural areas with small populations, and will not be updated under the NBN. In comparison to fibre optic 

broadband that offers speeds of up to 100 megabits per second, fixed wireless facilities accommodate speeds 

up to 12 megabits per second, with speed and signal strength decreasing when the number of users increases. 

Current fixed wireless connections in Casey offer only limited speeds and intermittent connection signals, and 

are frequently only available through one service provider, which inhibits competitive pricing. Despite these 

types of limitations, usage data of the City of Casey’s local government website suggests that the Internet is a 

popular source for local information, with over 736,000 visitors viewing more than 2.8 million pages in one 

year.  

The information provided in this document offers the basis for further investigation into the changing patterns 

of local news production, distribution and consumption. At present, there is extensive use of both off and 

online media in the City of Casey, which may partially be explained by Casey’s population size. It appears that 

digital technologies are yet to have a significant influence on the popularity of offline local news media 

throughout the municipality. 
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INTRODUCTION  

Communication practices are changing in the digital age, which potentially transforms local media production, 

distribution and consumption. The purpose of this document is to outline key contextual data relating to local 

media within the Victorian municipality of the City of Casey (Casey). This is done in order to provide the basis 

for a more detailed analysis of journalism, the media, and changing news patterns.  

This document is structured as follows: First, background information relating to the local government area 

and population is provided. This highlights Casey’s growing population and details key socio-economic 

divisions within the municipality. The second section outlines Casey’s media landscape. It offers both 

commercial and non-profit media information, including circulation and readership figures for Casey’s seven 

local newspapers. This section also details municipal Internet availability, including access rates and the 

influence of socio-economic factors on connection. Usage data of the local government’s website is provided 

to give an indication of the popularity of the Internet as a source of local information.  

 

1.0 MUNICIPAL INFORMATION – THE CITY OF CASEY 

The City of Casey local government was proclaimed in 1994 under the Kennett State Government reforms. 

Casey is the result of an amalgamation between the previous City of Berwick and City of Cranbourne Councils, 

with a small part of the City of Knox.  

Prior to the amalgamation, the City of Berwick was 120 square kilometres with approximately 75,000 

residents. The township of Berwick was established in 1854, with the local shire created in 1862. The City of 

Cranbourne was established in 1857, and the local shire formed in 1868. It covered 755 square kilometres with 

just under 83,000 residents prior to its incorporation into the City of Casey.  

The City of Casey municipality now covers approximately 410 square kilometres to the southeast of 

metropolitan Melbourne (see figure 1). It is a geographically diverse area covering urban growth centres, 

residential estates, commercial and industrial estates, the foothills of the Dandenong mountain range, rural 

farming communities and coastal fishing villages. Much of Casey’s urban area falls under the Victorian State 

Government’s Melbourne 2030 development project. As part of this project, over half of Casey’s area lies 

within the ‘Urban Growth Boundary’ (UGB) (see figure 2) and has been designated as a growth zone for 

metropolitan Melbourne. 
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Figure 1: The City of Casey’s Location 
 

 
Source: City of Casey (2009d) 

 

 

1.1 Casey’s Population 

According to the 2011 census, Casey’s population is 261,198, with approximately 80,500 households, making it 

more populated than the Northern Territory (Australian Bureau of Statistics (ABS), 2012). It is currently 

Australia’s seventh largest local government in terms of population and the biggest in Victoria. Casey is one of 

the fastest growing municipality’s in Australia, with its population increasing by 43.5 percent in the last 

decade. The estimated population with current growth rates is 450,000 by 2036 (City of Casey, 2012), which 

would make it more populated than the Australian Capital Territory.  

There are a variety of socio-economic divisions present within the City of Casey, which include education 

levels, financial resources and linguistic backgrounds. Casey has a young population with 86.8 percent of 

residents under the age of 60, and 27.9 percent under 18 years of age. Across Melbourne, these figures are 

81.8 percent and 22.2 percent, respectively (see City of Casey, 2012). Over 30 percent of Casey’s residents 

were born overseas, and 9 percent either do not speak English at all or do not speak English well. In terms of 

education, approximately 10 percent of Casey residents have a Bachelor degree or higher. 5.4 percent of the 

population are unemployed (ABS, 2006b).1  

Figure 3 illustrates Casey’s socio-economically advantaged and disadvantaged areas, taking into consideration 

factors such as citizens’ income and unemployment levels. Judging by these socio-economic indicators, Casey’s 

most advantaged areas primarily lie within the foothills region of the municipality. The most disadvantaged 

areas lie around urban townships. 

                                                             
1
 See table 3 on page 13 for a statistical overview of Casey’s socio-economic divisions, based on 2006 census data. 
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Figure 2: Geographical Divisions of Casey 

 
 

Sources: Amalgamation of images obtained from the City of Casey (2009b, 2009c)  

and the State Government of Victoria (2009) 
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Figure 3: Index of Relative Socio-Economic Advantage and Disadvantage in the City of Casey 

 
Sources: Amalgamation of images obtained from the City of Casey (2009b, 2006)  
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2.0 THE MEDIA LANDSCAPE 

The City of Casey’s proximity to metropolitan Melbourne means that residents receive access to Melbourne’s 

full range of commercial newspapers, radio stations, and free-to-air television, as well as pay TV (available 

through cable in urban areas and satellite in rural regions, with the same programming). There are no local 

television stations. There are, however, local commercial newspapers and non-profit community radio.  

 

2.1 Commercial Media  

2.1.1 Local Newspapers 

Three companies distribute seven local newspapers within the City of Casey, six of which are provided for free. 

When combined, their weekly circulation equates to 250,160.  

The original divisions between the City of Berwick and City of Cranbourne influence local newspaper 

distribution, with sections of content altered in editions to suit the different areas. In particular, political 

information is changed so that the newspapers cover events and information relevant to the municipal wards 

within each area. In general, the newspapers in ‘Berwick’ editions are distributed to the more heavily 

populated northern parts of the municipality, and the ‘Cranbourne’ newspapers are distributed to the 

southern areas (distribution is based on postcodes). Each newspaper is available online, with no modified 

content.   

• Leader Newspaper Group 

The leader newspapers originated from the southern areas of what is now classified as Casey, as well as from 

townships in neighbouring municipalities. These newspapers began with the Mornington County Herald, and 

its first edition in 1889. In 1902, the Lang Lang Guardian was also introduced. These two newspapers were 

produced until 1918, when they were merged to form the Koo-Wee-Rup Sun. Later newspaper launches 

include the Cranbourne Sun (1976) and the Cranbourne Journal (1979). The Koo-Wee-Rup Sun and Cranbourne 

Journal were then incorporated into the Cranbourne Sun by its local owners in 1982. The Berwick Leader was 

established in 1994 by the Leader Newspaper Group. In 2001, this company bought the Cranbourne Sun and 

re-branded it as the Cranbourne Leader. From October 2012, digital editions can be downloaded, 

automatically emailed, and exported to e-readers.  
 

 Berwick Leader 

  Published weekly (free); available through Factiva from 2000   

Circulation: 67,499 (CAB, 2012 in NewsSpace, 2012a) 

Readership: 59,000 (CAB, 2012 in NewsSpace, 2012a) 

Reader Profile: 
GENDER  

Male 49% 

Female 51% 
  

OCCUPATION  

Professionals/Managers 13% 

Skilled workers 9% 

Parents 37% 

Full time worker 44% 
  

HOUSEHOLD INCOME  

$60,000+ 50% 
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 Cranbourne Leader 

  Published weekly (free); available though Factiva from 2001 

  Circulation: 29,060 (CAB, 2012 in NewsSpace, 2012b) 

Readership: 41,000 (CAB, 2012 in NewsSpace, 2012b) 

Reader Profile: 
GENDER  

Male 47% 

Female 53% 

OCCUPATION  

Professionals/Managers 9% 

Skilled workers 15% 

Parents 38% 

Full time worker 41% 
  

HOUSEHOLD INCOME  

$60,000+ 53% 

 

• Star News Group  

The locally owned Star News Group was originally founded in 1909 as the Berwick Shire News and Pakenham 

and Cranbourne Gazette (261 issues between 1914 and 1918 are currently available online through Trove). 

The name was changed to Star News Group in 2005 to reflect its growth and the diversity of regions it now 

covers (which includes, for example, newspapers in Geelong, Werribee, Keilor, and Ferntree Gully). It is still 

owned by the same family, and is currently managed by a fourth generation descendant.  

Three Star News Group newspapers are distributed within Casey – the Berwick News, Cranbourne News, and 

Pakenham-Berwick Gazette. The Pakenham-Berwick Gazette is the only local newspaper that is not provided 

free of charge, which partially explains its smaller circulation than the other newspapers. However, it 

continues to be popular particularly due to its dedicated reporting, photos and detailed ladders of different 

sports and multiple local leagues. No other local newspaper offers such substantial local sports content.  
  

Berwick News 

  Published weekly (free); available through Factiva from September 2012 (sample coverage)  

Circulation: 52,678 (Circulation Audit Board (CAB), 2010  

      in Brown Orr Fletcher Burrows (BOFB), 2011) 

  Readership: 84,284 (Publishers Estimate) 

   Reader Profile (BOFB, 2011): 
 

AGE  

0-18 29% 

18-24 9% 

25-34 14% 

35-49 24% 

50+ 23% 
  

OCCUPATION  

Managers 7% 

Professionals 13% 

Associate Professionals 11% 

Tradespeople 15% 

Advanced Clerical & Service 3% 

Intermediate Clerical & Service 18% 

Production & Transport 11% 

Clerical, Sales & Service 10% 

Labourers 9% 
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TOP 3 HOUSEHOLD INCOME  

$57,000 p/a  

$30,000 p/a  

$81,000 p/a  

 

Cranbourne News 

  Published weekly (free); available through Factiva from October 2012 (sample coverage) 

Circulation: 27,357 (CAB, 2010 in BOFB, 2011) 

  Readership: 43,771 (Publishers Estimate) 

Reader Profile (BOFB, 2011): 
 

AGE  

0-18 29% 

18-24 9% 

25-34 15% 

35-49 24% 

50+ 22% 
  

OCCUPATION  

Managers 6% 

Professionals 9% 

Associate Professionals 9% 

Tradespeople 17% 

Advanced Clerical & Service 3% 

Intermediate Clerical & Service 18% 

Production & Transport 15% 

Clerical, Sales & Service 10% 

Labourers 12% 
  

TOP 3 HOUSEHOLD INCOME  

$57,000 p/a  

$30,000 p/a  

$81,000 p/a  
 

 Pakenham – Berwick Gazette 

  Published weekly (purchase cost); available through Factiva from September 2012 (sample) 

Circulation: 9,938 (ABC Audited Circulation in BOFB, 2011)2 

  Readership: 30,000 (Publishers Estimate) 

Reader Profile (BOFB, 2011): 
 

AGE  

0-18 28% 

18-24 8% 

25-34 13% 

35-49 23% 

50+ 28% 
  

OCCUPATION  

Managers 9% 

Professionals 13% 

Associate Professionals 11% 

Tradespeople 16% 

Advanced Clerical & Service 3% 

Intermediate Clerical & Service 17% 

Production & Transport 11% 

Clerical, Sales & Service 9% 

Labourers 10% 

                                                             
2
 Note that this circulation figure includes the Pakenham area, which is located in the neighbouring Cardinia Shire.    
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TOP 3 HOUSEHOLD INCOME  

$57,000 p/a  

$30,000 p/a  

$81,000 p/a  

 

• Fairfax Newspapers 

The Independent News Group was the original publisher of the Berwick Independent and Cranbourne 

Independent newspapers that were launched in 1992. It was bought by Fairfax Media in 2006. The separate 

editions were still produced after being renamed in 2007 as the Berwick and District Journal and Cranbourne 

Journal. In late 2010, these papers were again renamed, this time as Casey Weekly, with Berwick and 

Cranbourne editions.  

  

Casey Weekly – Berwick 

  Published weekly (free); available through Factiva from October 2010 

  Circulation: 36,373 (CAB Audit, 2011 in Fairfax Media 2012a) 

Reader Profile: 
 

AGE  

18-24 8% 

25-49 51% 

50+ 38% 
  

GENDER  

Male 40% 

Female 60% 
  

HOUSEHOLD INCOME  

$70,000+ 12% 
  

EDUCATION  

Have a diploma or degree 22% 

 

 Casey Weekly – Cranbourne  

  Published weekly (free); available through Factiva from October 2010 

  Circulation: 27,255 (CAB Audit, 2011 in Fairfax Media, 2012b) 

   Reader Profile: 
 

AGE  

18-24 6% 

25-49 60% 

50+ 33% 
  

GENDER  

Male 43% 

Female 57% 
  

HOUSEHOLD INCOME  

$70,000+ 7% 
  

EDUCATION  

Have a diploma or degree 30% 
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2.2 Non-Profit Media 

2.2.1 Community Radio 

Casey’s radio station (South Eastern Radio, 97.7FM 3SER) is non-commercial and has been in full-time 

operation since 1991. Originally, from 1983 this station was known as Market City Radio, and broadcast only a 

handful of test transmissions around the Dandenong region. From 1987, after a move to Fountain Gate (in the 

Narre Warren area) and a name change to South Eastern Radio, quarterly test transmissions were conducted, 

each spanning a week. A full time broadcasting license was granted in 1991. In 2002, the station relocated to 

its current base in Cranbourne, and its transmissions now cover an area populated by approximately 300,000 

people (primarily around the Cranbourne, Berwick, Dandenong and Springvale regions). It is funded through 

members’ fees and sponsorships, and has a wide variety of content including music (country, jazz, rock, pop), 

talkback, ethnic programs, broadcasting of local sports, and weekly topical shows such as men’s health, money 

matters, and local government updates.  

 

2.2.2 City of Casey Newsletter 

In addition to the above newspapers, the local government mails out a community newsletter (Citynews) to all 

households (approximately 80,500) in the municipality on a quarterly basis. This newsletter contains general 

information about the council, community activities and events, and is also available online (both to download 

and as podcasts). 

 

2.3 New Media 

Use of digital technologies has implications for both commercial and non-profit media sectors. This section 

details Casey’s Internet availability, and how municipal socio-economic divisions impact Internet access and 

use. It also outlines local e-government initiatives to highlight the likely use of online news sources by citizens. 

   

2.3.1 Internet Access 

All residents of Casey have at least minimal access to the Internet, whether in their homes or through free 

public access terminals provided in local libraries and community centres. In comparison to the Australian 

average taken from 2006 census data, Casey is above average in terms of both overall connections to the 

Internet and those with broadband access (see table 1). There are, however, areas of the municipality with a 

decreased capacity to access the Internet. For example, household Internet access in the smaller townships 

located along Casey’s coastline is at 51.61 percent, which is below Casey’s (and the Australian) average, and 

only 33.56 percent of these connections are through broadband (City of Casey, 2008b).  
 

Table 1: City of Casey Household Internet Connections (Inside and Outside Urban Growth Boundary) 

 
Sources: City of Casey (2008d, 2008e, 2008f) and ABS (2006a) 
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Overall, geographic location does not overtly influence residents’ likelihood of accessing the Internet, with 

relatively uniform rates throughout areas both within and outside of the urban growth boundary. There are 

two reasons for this: one the one hand, rurally classified areas do not yet possess sufficient broadband access 

(as highlighted above). On the other, the rapid population growth experienced in Casey has meant that there 

are an insufficient number of Internet exchanges available for connection in urban housing zones. 

Infrastructure developments under the National Broadband Network (NBN) are, however, underway within 

some areas of Casey, which will aid Internet access (see figure 4).   

The NBN is intended to provide ubiquitous, high-speed broadband, with 93 percent of Australians receiving 

fibre optic connections offering speeds of up to 100 megabits per second. The remaining 7 percent of the 

population will be covered through fixed wireless and satellite technologies offering speeds of up to 12 

megabits per second. Worth noting is that connection speeds through each individual fixed wireless facility will 

decrease when the number of users accessing it increases. Additionally, while the NBN has a national uniform 

wholesale price, retail costs will be determined by the service providers that use the network. 

It is likely, however, that black spots will still exist within the municipality. In particular, as the City of Casey is 

located in close proximity to Melbourne, wireless broadband connections offering limited speeds with 

intermittent signals are already available. In Casey’s rural areas, these wireless connections are often only 

available through one network provider, which inhibits competitive pricing. These types of issues suggest that 

the NBN may not uniformly improve current levels of Internet access. 
 

Figure 4: NBN Availability in the City of Casey 

  

 

 

 

 

  

 

Source: NBN Co. (2012) 

 

2.3.2 Socio-Economic Factors   

There are areas within Casey that are significantly more or less likely to be able to access the Internet, which 

are not influenced by rural–urban geographical divisions or technological infrastructure but by other socio-

economic factors such as income levels and linguistic backgrounds. Table 2 lists the areas of Casey with the 

highest and lowest Internet penetration rates. 
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Table 2: Highest and Lowest Areas of Internet Penetration within Casey 

 
Note: The percentage given for all types of Internet connection also includes results listed under  

‘other connection’ in the census data. 
 

Sources: City of Casey (2008c, 2008f, 2008g, 2008h)  
 

The highest broadband penetration and Internet access rates were in the foothills region of the municipality, 

which was also classified as ‘most advantaged’ in figure 3. This area lies outside the UGB and is evidence that 

geographical location alone does not inhibit Internet access within Casey. With the highest rate of dial up 

access, Narre Warren South is located in the entirely urban Springfield ward, which has undergone rapid 

development for more than a decade and is in the ‘above median advantaged’ range. Narre Warren South’s 

broadband access rate (47.78 percent) was higher than Casey’s overall broadband rate, as was its overall 

Internet connections (74.33 percent). Inadequate planning has meant that some areas of Casey have 

undergone such rapid development that broadband service providers are unable to keep up with demand for 

exchanges. While Narre Warren South may be economically affluent, its dial up Internet rate will remain high 

until sufficient broadband exchanges are provided. 

Doveton has the lowest Internet access rates in all of Casey, regardless of connection type. It was 23.6 percent 

under Casey’s average and 36.59 percent lower than the Foothills region. Doveton lies in an urban ward and is 

located in one of the ‘most disadvantaged’ areas in figure 3. Doveton’s area is well established and has not 

undergone any major developments in recent years. Doveton is a prime example of the ways in which socio-

economic differences hinder Internet access. Table 3 outlines key socio-economic differences between 

Doveton and the Foothills region. This information provides an indication of the reasons behind Doveton’s low 

Internet penetration rate, and the high penetration rate in the Foothills region. 

Derived from the 2006 ABS census, the data outlined in table 3 indicates that Doveton’s population is older 

than that of the Foothills, and of Casey’s average overall, and that its residents are twice more likely to be 

from non-English speaking backgrounds than Foothills residents. Doveton residents are three times more likely 

to either not speak English at all or not speak English well in comparison to Foothills residents. In terms of 

income, Foothills residents are more than five times as likely to individually earn over $1,000 per week and 

more than six times as likely to have a weekly household income of over $1,700 in comparison to Doveton 

residents. In the highest income brackets ($1,600+ for individuals and $2,500+ for households) and in 

comparison to Casey’s average overall, Foothills residents are approximately three times higher earners and 

Doveton’s residents are approximately five times lower. People from the Foothills are also better educated 

with a much smaller likelihood of unemployment (2.6 percent as against Doveton’s 11.2 percent).   
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Table 3: Socio-Economic Differences between High and Low Internet Penetration Areas 

 

Sources: City of Casey (2008c, 2008f, 2008g) and ABS (2006b) 

 

These figures indicate that Doveton’s socio-economic factors are contributing to the town’s low Internet 

penetration rate. Doveton’s older population is less likely to possess adequate knowledge, capability or 

interest in using networked communication technologies, and inability to speak English also limits Internet 
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use. As Doveton residents earn significantly less than other areas of Casey, the cost of accessing the Internet 

may prevent many from using it. Doveton’s higher unemployment rate not only contributes to the area’s 

decreased average income but also means that Doveton citizens are less likely to be able to access the Internet 

either at home or in their places of work. Additionally, the lower education level in Doveton may contribute to 

decreased Internet use because citizens are less likely to have sufficient computer literacy levels learnt during 

secondary or tertiary education.  

 

2.3.3 Local E-Government  

The City of Casey local government has an extensive website (www.casey.vic.gov.au), with a mobile version 

also provided since 2006. Prior to the mobile version, a text only version was available (since 2001) to facilitate 

access for citizens with limited Internet connectivity. Key information such as building and construction 

requirements, community centre details, public transport availability, rates information and community 

services is provided in five languages to cater for Casey’s multicultural community.  

A total of nearly two million visitors viewed over eight million pages of Casey’s website between September 

2006 and November 2009 (see figure 5). On average, each visitor views four pages for approximately two and 

a half minutes. Casey’s website usage continues to increase. Figure 6 highlights that, in the 2008-2009 financial 

year, over 736,000 visitors viewed more than 2.8 million pages. By way of comparison, call centre contact is 

decreasing, although to a lesser extent. The most commonly downloaded documents from Casey’s website are 

the local government’s corporate structure, planning and building permits and guidelines, animal registration 

information, and community development principles. The website also allows for two-way credit card 

transactions for services such as paying rates, animal registration renewals, and infringement notices, with 

18,493 views of Casey’s credit card payment pages occurring in the 2008-2009 financial year. 

In 2008, Casey Council developed a civic networking website (www.caseyconnect.net.au), which allows local 

clubs, groups, or associations to put their contact details on the government-run website and develop their 

own web page free of charge to help recruit new members (City of Casey, 2008c). There are over 130 local 

community groups registered through Casey Connect (as of December 2010), and the website received 8,098 

visitors for the 2008-2009 financial year, an increase of 192 percent from the previous year (City of Casey, 

2009a). 

The local government also utilises social media including Facebook, Twitter and YouTube to disseminate 

information. As of January 2013: 

� 1,600 people like Casey’s Facebook page; 

� 3,243 people follow Casey on Twitter (and Casey follows 2,332); and 

� 11 people subscribe to Casey’s YouTube page. 

In late 2010, the council launched a civic consultation website (caseyconversations.com.au), which contains 

discussion boards for key advocacy issues. Usage of each board varies. As an example, the discussion on 

‘Improved Broadband Access for Casey Residents’ contains 33 message threads and has been viewed 2,257 

times. A poll run through this topic highlights that 75 percent of respondents have had difficulty accessing 

broadband services in Casey.  
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The council provides free public access terminals in each of the five public libraries in the municipality and in 

local community centres. In addition, free digital education classes where citizens can obtain an email address 

and learn to search the Internet (‘LWeb’) are run by the libraries on a demand basis, with an average of nine 

citizens attending each month. ‘Online World’ seminars are also offered by the libraries, which educate on 

digital topics such as social media and researching family history. 22 Online World seminars were held during 

2009, with between 10 and 15 people attending each event.  
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Figure 6: City of Casey Website and Call Centre Data (by Financial Year) 

 
* Note: The City of Casey did not begin using Google Analytics to measure its website use  

until September 2006. The 2006 – 2007 data provided is subsequently for two months less  

than the other financial years. 

0
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Number of Telephone Calls Received by Customer Service  
 

Sources: Website Statistics provided by the City of Casey (2009); City of Casey (2007, 2008a, 2009a). 

 

 

CONCLUSION 

Current newspaper circulation figures and usage data of the local government’s website suggest that the City 

of Casey may offer a large enough (and growing) market to sustain both on and offline news media. With six 

free editions and a combined circulation of over 250,000, Casey’s local newspapers remain popular 

information sources, which suggests that they have not been significantly impacted by the influx of digital 

technologies. However, socio-economic divisions in the municipality are currently inhibiting ICT access and 

use, and this may partially explain the continued popularity of hard copy newspapers. This also highlights that 

any transformation of online news practices may, at least in the short term, need to occur in unison with 

traditional forms. However, as connection rates slowly improve under the NBN, there is a need to investigate 

how journalism and news patterns are changing, as the influence of digital technologies on the production, 

distribution and consumption of local news remains unclear.  
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